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Key Audience 
Statistics

• 67.5% of all Main Grocery Buyers     
shop at Woolworths Supermarkets

• Average frequency of 2.5 visits 
supermarket visits per week*

• A total of 13.7 million transactions 
are made every month in 
Woolworths, with an average spend 
of $36.27**

• Over 60% of Woolworths shoppers 
live in metro areas and are female*

• Woolworths supermarkets have 
77.8% market penetration**

*Source: Roy Morgan Supermarket Monitor
** Source: Woolworths Transaction Data
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Customer decision 
making

Store Loyalty
• In Australia 76% of people shop ‘All’ or 

‘Most of the time’ at the same 
supermarket*

Use of Shopping Lists
• In Australia, 20% of grocery shoppers do 

not use a shopping list, but of those that 
do, 88% deviate from this list when 
making purchases*

In-store Decision Making
• 73% of brand purchase decisions are 

made when shoppers are in the store**
• 96% of consumers buy purchases that 

were not intended**
• The average shopper spends at least 

12% more than intended on trips to the 
supermarket*
*Source: POPAI
*Source: AC Nielsan Asia Pacific Shopper Trends 2003 – Australian 
component only
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Supermarket preference 
for frequent shoppers

Coles
36%

IGA
7%

Aldi
6%

Other
8%

Woolworths/
Safeway

43%

Supermarket choice for main shop for 
shoppers that shop at least once a week

Source: NMR Panorama –January 2007 – December 2007 Survey 10
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Store Loyalty
Grocery shoppers use more than 1 
store to do their supermarket 
shopping.

Woolworths Coles

Other Supermarkets (incl. Bi-Lo)

12.7% 8.1%16.6%

24.9%
10.4%

9.1%

18.1%

Woolworths
Penetration 77.8%

Coles
Penetration 67.4%

Other Supermarkets (incl. Bi-Lo)
Penetration 59.3%

Sample Size: 19,059 Grocery Buyers who visited a supermarket in the Last 4 Weeks
Time Period: Current MAT to April 2007
Source: Roy Morgan Supermarket Monitor



Page 7

Reasons for shopping 
at a particular store

Total Reasons for Shopping at Woolworths on Day of Intercept 
(% Respondents)

For specific product special(s)

11%

3%

5%

7%

9%

11%

11%

14%

14%

22%

26%

38%

38%Located close to work/home

In a convenient location eg. parking, shops nearby

Out of habit/always shop here

Know store/layout

Stocks products/brands I like

Has a wide product range/one-stop-shop

Has quality fresh food

Has good prices in general/cheaper

Was in the area/passing by

For its customer service

For specials in general

OtherBase: All respondents (n = 700)
Source: Q4a, Q4b. Project Cadiz, 

Jones Donald Strategy Partners, 19th January 2007

Convenience of location and habit are 
the biggest drivers of store choice
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